LOVE YOUR BRAND.
GET NOTICED.
MAKE MONEY.
BRANDING, GRAPHIC DESIGN,
WEBSITE DESIGN, AND VIDEO

403-614-4055
creative@fetchingﬁnn.com

Going into business
can be a big risk.
It’s no surprise that you may have looked at
ways to cut corners and save costs. The lure
of cheap branding options and do-it-yourself
marketing solutions “in the meantime” can be
tempting. In reality, they’re shortcuts to failure.
Does any of this DIY pain sound familiar?

“
“
“
“
“

A free program isn’t really “free” when
it’s sucking all my time and patience to
produce only mediocre results - not to
mention the learning curve...

DIGITAL MEDIA AND BRAND DESIGN
ONE STUDIO = ONE COHESIVE MESSAGE

Digital Media Design includes branding, graphic design, website
design, and video. We translate your personal or business brand
style to create a consistent message across all modern platforms.
No cutting corners. No half-baked solutions.
Some designers accept piecemeal work. We don’t. We believe in the
value of a complete, consistent brand story - in print and online done well and done properly. And when your visual brand package
is ready to launch, you won’t be alone. Our team will stand by to
support your branding with ongoing services…just like the Robin to
your Batman.

BRAND AND WEB DESIGN PACKAGES starting at $2500
I don’t know why my $5 logo looks
fuzzy/discolored/distorted. Do I even
have the programs to fix it?

This design doesn’t really feel like my
style. I’m embarrassed to hand out my
business card. Gosh, I hope nobody
looks at my website!

I can’t even focus on doing what I do
best to make money because this
logo/design/website/video project is
taking sooo long to figure out!

I’ll make a proper website once the
big ticket sales roll in. Right now,
nobody seems to know I exist. I should
probably start offering huge discounts
to get attention.

Packages

Graphic Design

Website Design

Video

Marketing

Maintenance

You have one chance at a killer ﬁrst impression. You need a compelling
brand story with engaging media and high-quality collateral to bring
in the cash. This isn’t the time to “make do”.

If you’re not willing to invest in your
brand, why should your customers?

